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South Bank shines brightest during “Tell produced a very clean,
the month of December with nearly professional yet artistic look
one million visitors. Two hundred X i
thousand of these people visit over for our Christmas marketlng
the three days and nights of the collateral. The quality of the
Christmas Celebrations. final product was very high

, and met all expectations.
The challenge with the Golden .
Gasket 2006 Christmas Tell will undoubtedly be our
Celebrations campaign was number one choice for any

to promote the Christmas graphic design project.”
celebrations at South Bank while

avoiding predictable imagery.

Rebecca McDonough

Marketing Coordinator,

Awhimsical illustration featuring South Bank Corporation

a stylised moon, fireworks, trees e —

and river was created. Swirling G_O|den Casket

night clouds become fireworks Chmsr‘mﬂﬁ CE|ebpqtiOnS

coloured with the corporate palette
of the naming rights sponsor,
Golden Casket. The resultis a
memorable, sophisticated take on
the South Bank celebrations that
also captures the atmosphere of

Christmas in Brishane.
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